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BIG DATA 





The Commission found that the combination of 
Thomson and Reuters raised competition concerns 
in four markets in specific kinds of data: “the 
distribution of aftermarket broker research reports, 
of earning estimates, of fundamental financial data 
of enterprises and of time series of economic data”. 

 

 

EC press release, 19 February 2008 



“New entrants into the fundamentals data market, particularly with 
respect to international fundamentals data, must overcome significant 
barriers to entry. These include the difficulties of arranging for 
collection of data on tens of thousands of companies on a global basis, 
constructing a reliable historical database, the need to develop local 
expertise in each country's accounting norms, and the ability to 
develop data normalization and standardization processes. Therefore, 
entry or expansion by any other firm will not be timely, likely, or 
sufficient to defeat an anticompetitive price increase.” 
 
 
DOJ Complaint, ¶ 37; see also European Commission Decision of 19 
February 2008, ¶¶ 361-68. 



Data can be difficult and expensive to obtain. 



“Google formally opens its new server farm in The Dalles on Friday, a massive, 
164,000-square-foot building that will nearly double the size of the company's 
data center in the Columbia River Gorge community. 
 
“The company pegged the cost of the new facility at $600 million. 
 
“The Dalles was home to Google's first big custom data center, which opened 
in 2006. Data centers have since become a core part of the company's 
business, housing all manner of online data including Gmail, Google Drive and 
YouTube videos. Google now has data centers all over the country and around 
the world.” 
 
 
Mike Rogoway, “Google opens new, $600 million Oregon data center,” The 
Oregonian/OregonLive, April 9, 2015 



Data are not all alike. 



Competition authorities look at product markets 
more rigorously and narrowly than business 
executives (and journalists) do. 



FREE PRODUCTS AND SERVICES 





“The Defendants’ intense competition in these two markets 
yielded significant consumer benefits. In particular, the 
advertising competition in both cities brought advertisers 
lower advertising rates, more promotional opportunities, and 
better service. The editorial competition between the 
Defendants’ rival newsweeklies brought readers improved and 
varied coverage of important local events affecting social, 
political, and cultural issues.” 
 
 
 
United States v. Village Voice Media, LLC,  
Civ. Action No. 1:03CV0164 (N.D. Ohio 2003),  
Complaint ¶ 3 (emphasis added). 



“As early as July 2002, New Times proposed the market-allocation 
concept that the Defendants ultimately adopted. Under the proposal, 
New Times would agree to shut down its newsweekly in Los Angeles if 
Village Voice Media would shut down its newsweekly in Cleveland. 
New Times demanded, and Village Voice Media agreed to pay New 
Times, a net amount of $9 million in cash at closing ($11 million to 
New Times less $2 million paid to Village Voice Media). The result of 
the agreement would be that each Defendant would control the sole 
remaining alternative newsweekly in one of the two formerly 
contested markets.” 
 
 
United States v. Village Voice Media,  
Complaint ¶ 7. 
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